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32. POSTER
 Means sheet of paper or any other material used to advertise something for display in a public place.

33. PRIVATE SITES
 Means sites other than Corporation sites and includes residential and commercial building.

34. PUBLIC STREET
 1. heretofore leveled, paved, metaled, channeled, skewered or repaired out of municipal or other public fund, or  
 2. which under the provisions of section 224 is declared to be, or under any other provision of this Act 
 becomes a public street;

35. SKY-SIGN
 1. Means any word, letter, model, sign, device or representation in the nature of an advertisement, 
 announcement or direction, supported on or attached to any post, pole, standard frame-work or other 
 support, wholly or in part upon or over any land, building, or structure which, or any part of which sky-sign, 
 shall be visible against the sky from some point in any street and includes all and every part of any such post, 
 pole, standard frame-work or other support. It shall also include any balloon, parachute, or other similar 
 device employed wholly or in part for the purposes of any advertisement, announcement or direction upon or  
 over any land, building or structure or upon or over any street.
 
 2. A sky - sign shall not include
 a. Any flagstaff, pole, vane or weathercock, unless adapted or used wholly or in part for the purpose of any  
    advertisement, announcement or direction.  
   



  b.  Any sign, or any board, frame or other contrivance securely fixed to or on the top of the wall or parapet of any  

  building, or on the cornice or blocking course of any wall, or to be the ridge of a roof. Provided that such board, 

  frame or other contrivance be of one continuous face and not open work, and do not extend in height more than  

  three feet above any part of the wall, or parapet or ridge to, against, or on which it is fixed or supported; 

 c.  Any word, letter, model, sign, device,or representation as aforesaid, relating exclusively to the business of a 

  railway administration, and placed wholly upon or over any railway, railway station, yard, platform or station 

  approach belonging to a railway administration and so placed that it cannot fall into any street or public place. 

 d.  Any notice of land or buildings to be sold, or let, placed upon such land or buildings. 

36. PROPERTY TAX 

 Means a tax on buildings and lands in the city 

37. TEMPORARY ADVERTISEMENT 

 Means such advertisement which is displayed on Temporary Structure (Frame, Banner, Cut-out, Gate etc.) for a limited  

 duration with the intent to discontinue such advertisement as well as structure upon the expiration of the time period. 

38. VEHICLE 

 Vehicle shall include auto-motor cars, and every wheeled conveyance which is used or capable of being used on a public  

 street. 

39. VMD 

 Means Visual Media Display. 

40. WALL PAINTING ADVERTISEMENT 

 Means an advertisement displayed by painting it directly on the wall or structure of a building or any civil structure. 

41. WALL (BUILDING) WRAP ADVERTISIMENT 

 Means an advertisement displayed on any building front- age using a vinyl or flex printed material usually stretched across  

 the building frontage or on the scaffolding of a building under construction or repair or by sticking or fixing it to a glass   

 frontage or window. 





3. To ensure the reduction of carbon footprint viz-a-viz displaying of advertisement.

4. To discourage visual clutter caused by advertisement hoardings or displays.

5. Use of advertisement to enhance the physical character and visual appearance of the city.

6. To encourage advertisement on public service, amenities.

7. To consider the ambience of an area, the architectural character of the area or building in

 particular while permitting the advertisement. This would require the policy to consider

 location, size, design and type of sign where the potential for creation of visual clutter and

 conflict with traffic safety is minimal.

8. To specify the maximum size and dimension of the hoarding taking into account of visibility

 and structural concerns.

9. To specify enforcement measure to ensure that hoardings follow these stipulation, To penalize

 and remove unauthorized hoardings, displays and advertisement.

10. Creating opportunities to generate revenue for MMC.

6. CATEGORIES OF ADVERTISEMENT

 1. On MMC properties

 2. On private properties / places / area

 3. Kiosks on electric poles

 4. On Gantry

 5. On Pay & Use Toilets

 6. On traffic booth

 7. On vehicles (Motorized – Non-motorized)

 8. On floating balloons

 9. On Bus Passenger Shelters

 10. On Foot over bridges, Flyovers, Bridges

 11. Temporary advertisement / display

 12. Self signage display

 13. Any other mode of advertisement as elucidated in the Act and such other mode of  

       Advertisement that will be determined by the Municipal Authorities from time to time.









  (b) The expression "illuminate advertisement" in this section shall not include an illuminated display of goods, if such display,- 

  i. Of goods merely bearing labels showing the name of the article or of its manufacture or of both, and 

   ii. Is made by lighting which is not, in the opinion of the commissioner, more than is necessary to make the goods and  

   labels visible at night 

3. SECTION OF 386 OF GPMC ACT 1949 

 General provisions regarding grant, suspension or revocation of licenses and written permissions and levy of fees, etc. 

 1.  Whenever it is provided by or under this Act that a license or a written permission may be given for any purpose, such 

  license or written permission shall specify the period for which, and the restrictions and conditions subject to which, the 

  same is granted and the date by which an application for the renewal of the same shall be made and shall be given under 

  the signature of the Commissioner or of a municipal officer empowered under section 69 to grant the same. 

 2.  Except as may otherwise be provided by or under this Act, for every such license or written permission a fee may be 

  charged at such rate as shall from time to time be fixed by Commissioner, with the sanction of the Corporation. 

 

 3.  Subject to the provisions of the proviso to sub-section (1) of section 378, any license or written permission granted under  

  this Act may at any time be suspended or revoked by the Commissioner, if he is satisfied that it has been secured by the 

  holder through misrepresentation or fraud or if any of its restrictions or conditions is infringed or evaded by the person to 

  whom the same has been granted, or if the said person is convicted of an infringement of any of the provisions of this Act 

  or of any rule, by-law or standing order in any matter to which such license or permission relates. 

 4.  When any such license or written permission is suspended or revoked, or when the period for which the same was 

  granted has expired, the person to whom the same was granted shall, for all purposes of this Act, be deemed to be without 

  a license or written permission, until the Commissioner's order for suspending or revoking the license or written 

  permission is cancelled by him or until the license or written permission is renewed, as the case may be: 



  Provided that, when an application has been made for the renewal of a license or permission by the date specified  
 therein, the applicant shall be entitled to act as if it has been renewed, pending the receipt of orders. 

5.  Every person to whom any such license or written permission has been granted shall, at all reasonable times, while  
 such written permission or license remains in force, if so required by the Commissioner, produce such license or  
 written permission. 

6.  Every application for a license or written permission shall be addressed to the Commissioner. 

7.  The acceptance by or on behalf of the Commissioner of the fee for a license or permission shall not in itself entitle the  
 person paying the fee to the license or permission.







11.   PLACE/AREA WHERE ERECTION AND DISPLAY OF HOARDINGS ARE PROHIBITED 

1.  Subject to the provision of the Act, no advertisement shall be permitted in front of / inside the compound of / on the 
 walls (or obstructing the view) of any - 

 a.  Buildings of archaeological, architectural, aesthetical, historical or heritage importance 
 b.  Places of worship or of religious significance 
 c. Statues, minarets or pillars of heritage importance 

2.  Painted advertisements and display in any form on tree barks / fauna. 

3.  Wall Painting for advertisement but it shall not be applicable to government / semi government / artistic painting. 

4.  Body of the live animals and live trees should not be used for advertisement purpose 

5.  Any billboard that is prohibited or restricted for the purpose of public appearance under local or state or national law. 

6.  No Advertisement area / places as declared by Corporation 

7.  Municipal commissioner may review the prohibited area / places for advertisement and accordingly the prohibited area / 
 places may add / modify / cancel from time to time. 

12.  RESTRICTIONS FOR ALLOWING PERMISSION FOR TEMPORARY DISPLAYS 

 To maintain the cleanliness of the City, following restrictions, ordinarily, have been imposed on the temporary  
 advertisements 

1.  Flex Banners above the size of 1.67 sq.mt. 

2.  Cut outs above the size of 2.23 sq.mt. (maximum height 2.43 meter) 

3.  No displays shall be allowed in front of statue and heritage buildings 

4.  No permission would be given for displaying advertisement on declared "No Advertisement area / places" 



 

 5.  No permission would be given within 50 meters radius of any cross road (circle). 

  Municipal Commissioner may decided / relax in the above regulation for the display of messages related to Central / State  

 Government for the public purpose. 

 However, MMC may earmark dedicated spaces at some strategic and prominent places of the city for Temporary displays  

 which would bring sense of place, culture and control in visual pollution. Standardizing the dimension of Temporary  

 Displays may further bring desired uniformity. The location of such spaces will be decided by Municipal commissioner  

 subject to approval of standing committee from time to time. 

13.  NO ADVERTISEMENT AREA / PLACES 

       No advertisement area / places may be decided and notified by the Municipal Commissioner from time to time considering  

       the following aspect: 

  1.  the ambience of the area or 

  2.  the architectural character or appearance of the building, streetscape or precinct or 

  3. traffic safety 

  4.  contravenes the statutory and regulatory provisions promulgated by Union Government & State Government 

  5.  Any other reasons which may create social or other problems in the city 

14.  COLOUR 

 1. Advertisements shall not use flashing Red, blue or amber point light sources which, viewed from the roads could give the  

    appearance of an emergency service for warming lights. 

 2. Advertisement shall follow the code of practice for Road signs IRC: 67-2001 or its further amendments, by Indian Road  

    Congress prescribe the standard legend/ background colour combinations. 

15.  STRUCTURE / IMPEDIMENTS 

              The structure used for display of advertisements should not – 

 1. Obstruct the clear vision of any traffic signal. 

 2. Materially obstruct/ cover the vision of the river, greenery, landscaping or large size trees in the adjoining areas. The  

     word 'materially' is important and in each case will have to be examined on its own merits. The Municipal   

            Commissioner's decision would be final in this respect. 



 
 3.  Materially obstruct/ cover the vision of the river, greenery, landscaping or large size trees in the adjoining areas.  
  The word 'materially' is important and in each case will have to be examined on its own merits. The Municipal  
  commissioner's decision would be final in this respect. 

 4.  Damage, cut or otherwise harm any tree. If it is found that trees are being damaged, cut, or otherwise harmed for  
  the sake of visibility of an existing hoarding/ advertisement, such display will be taken down immediately  
  without any further reference and concerned advertiser(s) will be asked show cause for such act. 

 5.  The exposed part of the structure visible from the road from any angle should not be left exposed but  
  aesthetically covered. 

 6.  Block any space on any street/lane/bye lane/pavement in any manner that disturbs the movement of the traffic or  
  pedestrians. 

 7.  No advertisement in any form should block the existing advertisement boards/ hoarding or the proposed site for  
  the advertisement board / hoarding for which permission is already accorded by the MMC. It is not applicable to   
  MMC owned potential display sites. 

16.  STRUCTURE DESIGN FOR ERECTION OF HOARDING 

 1.  The advertisement shall be checked for structural stability viz-a-viz extreme wind conditions, earthquake  
  resistance, soil bearing capacity, foundation etc; 

 2.  The structural design of the foundation shall be in accordance with the various types of dead / live loads and  
  wind pressures and shall be necessarily approved by a registered structural engineer (Grade I) as per CGDCR /   
  prevailing regulation. 

 3.  Structural framework should be Stable, Safe, Aesthetic with possibility of using steel-pipe structure (instead of  
  Joints, Channels, Angles for aesthetic reason and high strength to weight ratio advantage of basic structural  
  material with less surface area and self- weight). 

 4.  Single pole hoardings would be preferred. 

 5.  Single pole (Unipole) hoarding shall have sufficient vertical clearance from the top surface of the carriage way. 

 6.  Circular framing unipole is preferable with standard size display 

 7.  The Unipole/monopoles will be preferable in "T" shape. 

 8.  All existing double legged street hoardings have to be gradually converted into unipole / monopole. 



 
9.  The design/erection of the hoarding shall be aesthetically designed and strictly as per the structural design plan 
 approved by a registered Structural Engineer. 

10. The hoarding structure will have to be fenced with appropriate fabricating to maintain the aesthetic value of the  
 hoardings. 

11. The supporting structure shall have a non-reflective finish to prevent glare. The device structure shall be well 
 maintained at all times. It shall be painted in colors that are consistent with the surrounding area. 

12. When there are no such commercial display available to the hoardings, the hoardings should be covered up by 
 white flex to maintain the aesthetic value of the city. 

13.  No advertisement/hoarding shall be allowed on such buildings which are declared as dangerous/ dilapidated/  
 insecure by MMC./ concern authority. 

14.  The renewal of the license is subject to submission of structural stability certificate every 6 month from the  
 registered structural engineer.         

15.  Advertisers should have to check the electrical fittings including proper earthing on regular basis. 

16.  The uni-poles / hoarding should not be installed in the nallah, near the place of worship, in close proximity to HT /  
 LT electrical wires. The uni- poles hoardings should be erected on footpath but no projection on carriage way with  
 considering public / traffic safety point of view. 

17. Inspection by licensed engineer(s) appointed by the concern advertiser are required to check the overall  
 condition of the structure on regular basis. 

18.  It is advisable to use eco-friendly biodegradable cloth materials as an alternative to traditionally used PVC flexes  
 in order to reduce the pollution. In such case different rates / relaxation may be decided by Municipal 
 Commissioner. 

17.  PRECAUTIONS 

1.  The advertiser shall take all precaution to avoid any accident during display of advertisement. In the event of  
 occurrence of any accident, the advertiser shall solely be responsible to pay for the damages or any other 
 consequences, whatsoever and MMC shall be kept unharmed. In case of any damage, loss etc. due to the act of 
 the agency, he/ they will have to compensate the Corporation of such amount as may be decided by the Municipal 
 Commissioner or any other competent authority. 



2. In case of narrow footpath the board size should be adjusted as per available space of the footpath without encroaching public  
 thoroughfare. However, the area of display will not be increased. 

3.  Use of substandard materials is strictly prohibited to ensure the safety of the citizens with utmost care. 

18. SOURCE OF POWER AND ILLUMINATION OF HOARDING 

1.  The electrical connections to advertising devices shall be obtained by the advertiser / the agency at their own cost and risk 

2.  The electrical installation work shall be performed by a licentiate electrical worker in accordance with the electricity 
 regulation. 

3.  No generators running on diesel/ petrol/ kerosene or any bio fuel would be allowed for providing power for illumination of  
 any advertising device. 

4.  The level of luminance should not exceed a source limit of 1 cd/em 

5.  It is preferable to use renewable source of energy for the illumination purpose to decrease the carbon footprint as per the 
 norms & regulation made by the Government thereon. In such case different rates / relaxation may be decided by Municipal 
 Commissioner. 

6.  Flickering advertisements are not permitted. 

7.  All lighting associated with the Advertising Device shall be directed solely on the Advertising Device and its immediate  
 surrounds. 

8.  External illumination sources shall be shielded to ensure that external 'spot' light sources are not directed at approaching 
 motorists. 

9.  Illumination of advertising device is to be concealed or be integral part of it. 

10.  Upward pointing light of the device shall not be allowed, any external lighting is to be downward pointing and focused 
 directly on the sign to prevent or minimize the escape of light beyond sign. 

11.  Any light source shall be shielded so that glare does not extend beyond the Advertising Device. 



12.  Variable message advertising devices LED / LCD / VMD screens shall be permitted on case to case basis by  

 the Municipal Commissioner.

13.  The guidelines on the illumination / lighting may be prepared by Municipal Corporation if necessary for more  

 clarification.

19.  GRANT OF PERMISSION FOR ADVERTISEMENT HOARDINGS

1.  No person shall erect, exhibit, fix or retain upon or over any land, building, wall, hoarding, frame, post, kiosk or  

 structure any advertisement, or display any advertisement to public view in any manner whatsoever, visible 

 from a public street or public place, in any place within the city without the prior permission of the Municipal  

 Commissioner under the GPMC Act.

2.  A person intending to use a site for the purpose of advertisement or whose permission and license for use of 

 any site is about to expire, shall apply for a permission and license or renewal of a permission and license, as 

 the case may be, to the Municipal Commissioner through MMC web portal.

3.  The Municipal Commissioner or his representative shall after making such inspection as may be necessary  

 and within(30) thirty days of the receipt of the application, grant, refuse, renew or cancel a permission and 

 license, as case may be, on payment of such fees as may be determined by the Corporation from time to time.

4.  The permission shall be granted for such period as to be determined by the Municipal Commissioner / concern  

 authority.

5.  The *written permission or the renewal granted by the MMC / Authority shall become void.

 a)  If any hoarding or the part thereof falls either through an accident or any other causes

 b)  If any addition is made except for the purpose of making it secure under the direction of the Authority

 c)  If any change in size, design etc, is made in the hoarding structure or part thereof or the structure is   

  shifted from the sanctioned place to any other place without any prior permission from the Corporation.

  In that case the structure will have to be removed by the concerned agency within 15 days (or such  

  date as decided by the authority),



  failing which MMC will remove the same without any further reference.
 d)  If any addition or alteration is made to the building or structure upon or over which  
  the hoarding is erected and if such addition or alteration involves disturbance of the  
  hoarding or any part thereof.

 e)  If the building or structure upon or over which the hoarding is erected demolished   
  or destroyed or

 f)  If there is an outstanding dues against that particular advertisement for one year or  
  more.

6.  The licensee shall be responsible for the observance of all the rules and regulations laid 
 down by the MMC / Authority / Government from time to time.

7.  Municipal Commissioner has the right to disapprove a sign or hoarding which he 
 considers to be offensive, or when he is of the opinion that the type, position, size, 
 appearance, illumination, animation, content or other characteristic of the sign or hoarding 
 may adversely affect-

 a) The ambience of the area.
 b) The architectural character or appearance of the building, streetscape or precinct or.
 c) Traffic safety
8.  All hoardings shall conform to the general requirement given in National building code.

20.  ALIGNMENT OF HOARDING

1.  As far as possible, uniformity of size of the hoarding and alignment thereof in a particular 
 locality / road (in accordance with the width of the road) shall be maintained as per the  
 CGDCR.

2.  Agency shall realign, readjust, shift or remove/ dismantle the hoarding whenever 
 Commissioner to do so at his own cost without claiming any compensation. In case of 
 shifting of hoarding. Corporation will suggest an alternative site as far as practicable.





 orders or cause of action as the case may be by the Applicant and follow the
 provision appeal mention in this policy.
c)  In case of ambiguity in guideline about size, shaped, location,
 municipal commissioner decision shall be final and abide to all.

d)  The other provisions and guidelines will be applied as mentioned in this
 policy / bye-laws as per the requirement.

22.  PROVISIONS FOR DISPLAY OF ADVERTISEMENT AT PRIVATE 
 PROPERTIES / AREA / SITES

The advertisement at private properties / area/ sites shall be permitted as per
following norms:-

1. Size of hoarding

a) In marginal space
 
 AA.  One Billboard / Hoarding is permitted in the margin open space upto 1000 sq.mt area  
  of the Building Unit. Up to a maximum of two
  Billboards per Building Unit shall be permitted in the marginal open
  space in Building Unit above 1000 sq.mt.

 AB.  The Billboards/ Hoarding shall be permitted in the marginal space of
  the Building Unit as per table:

Table no: 2







  6.  Advertisement Device / kiosk shall not be displayed on the first three street lamp poles from any intersection or traffic  
  light. 

 7.  No projection, cutout on the pole kiosk is permitted. 

 8.  Fee / rate will be decided by municipal commissioner from time to time. 

 9.  The Municipal commissioner may decide and modify the conditions and guidelines as and when required. 

 10.  The other provisions and guidelines will be applicable as mention in this policy / bye-laws as per the requirement. 

24.  PROVISIONS FOR DISPLAY OF ADVERTISEMENT ON GANTRY 

  The advertisement on gantry shall be permitted as per following norms:- 

 1.  The gantry shall be permitted on road width 18.00 meter or more or as decided by municipal commissioner. 

 2.  The ground clear height from the top level of road width shall minimum 
       5.5 mt from ground level or as per local condition. 

 3.  Height of display shall be up to maximum 4.00 meter. 

 4.  The sufficient space for the pedestrian shall be maintained. 

 5.  Display structure shall not be lower than ground clearance of gantry. 

 6.  The maximum size of the gantry shall not be more than road width. 

 7.  The design of gantry shall be harmonious with the traffic flow and aesthetic of road and place. 

 8.  The agency / advertiser shall be strictly follow the order / guideline issued by municipal commissioner from time to time. 

 9.  The design of structure of gantry shall be followed as per N.B.C. and I.R.C. guidelines. 

 10.  The municipal commissioner may allow / disallow exceptional size the erection on specific location considering the  
  safety and local condition. 

 11.  The other provisions and guidelines will be applicable as mention in this policy / bye-laws as per the requirement. 





 2.  The permission will be granted only after submitting necessary NOC from
  (a) Commissioner of Police / Traffic Department and (b) RTO (fitness   certificate) ©  
  PUC certificate of vehicle as applicable.

 3.  During advertisement, the vehicle should be kept moving continuously and
  no parking at one place shall be allowed.

 4.  The vehicle movement shall not be hindrance to the traffic movement.

 5.  The license fee will be decided by Municipal commissioner from time to   time.

 6.  In case of accident, damage and cause of injury during the movement
  / advertisement, MMC will not responsible in any case. It is solely
  responsible of applicant/ licensee/ concern person.

 7.  The display of advertisement will not be allowed on Heavy vehicles like
  trucks etc. It is not applicable for government message / advertisement.

 8.  It may be LED / LCD panel or backlit display but not allow video /
  cinematograph display.

 9.  The other provisions and guidelines will be applicable as mention in this
  policy / bye-laws.

28.  PROVISIONS FOR DISPLAY OF ADVERTISEMENT ON FLOATING BALOON

 The advertisement on floating balloon shall be permitted as per following
 norms:-

 1.  The advertiser shall display the balloon in such a manner that it does not
  interfere with or obstruct other displays of advertisements.

 2.  The advertiser shall make necessary arrangements for monitoring the
  movement of the balloon during its display.

 3.  The gas used in inflating the balloon shall not be hazardous or flammable.

 4.  No other smaller balloons shall be attached to the balloon or its supporting
  or secure lines.

 5.  The advertiser shall produce No Objection Certificate (NOC) from the
  Ministry of Civil Aviation, Government of India, and shall compliance all
  their rules and regulations & terms and conditions of NOC.



 6.  NOC from police department is necessary for security purpose and shall compliance 
  all their rules and regulations & terms and conditions of NOC.

 7.  The advertiser shall be liable to pay damages for any accident or any injury which  
  may be caused to any property or person by reason of keeping the said balloon or the  
  material, gas or any device used in respect thereof or by reason of the fall or  
  otherwise of the said balloon or any part thereof due to storm, faulty operation.  
  negligence, accident or any other cause whatsoever.

 8.  Permission for illuminated or non-illuminated advertisement by means of floating  
  balloons may be granted subject to compliance.

 9.  The other provisions and guidelines will be applicable as mention in this policy / bye-
  laws.

29.  PROVISIONS FOR DISPLAY OF ADVERTISEMENT ON BUS PASSENGER SHELTERS

 The advertisement on bus passage shelter shall be permitted as per following norms:-

 1. The height of display on Bus Passenger Shelters (BPS) shall not be more than 1.2  
  meter in any circumstances.

 2.  The advertisement display projection shall not exceed the Bus Passenger Shelters (BPS).

 3.  Advertisement signs are allowed at Bus Passenger Shelters (BPS) provided they are 
  fully integrated into the overall design of the Bus Passenger Shelter.

 4.  The advertiser ensure a visually neat and tidy streetscape and to maintain unobstructed 
  and safe pedestrian movement.

 5.  The advertising display shall meet traffic safety standards of the public entity. The 
  proposed advertising display does not constitute a hazard to traffic.

 6.  Non renewable source of energy is preferable option for illumination of display. Roof of 
  the bus passenger shelter may be used for solar panels as alternative source of energy.

 7.  Illumination advertisement shall be permitted.

 8.  The other provisions and guidelines will be applicable as mention in this policy / bye-
  laws.





 8.  Fee / rate will be decided by municipal commissioner / standing committee from  
  time to time.

 9. The temporary display shall be permitted by the sanction of
  standing committee.

 10. The other provisions and guidelines will be applicable as mention in this
  policy / bye-laws.

32.  PROVISIONS FOR DISPLAY OF ADVERTISEMENT - SELF SIGNAGE

 The advertisement by self signage shall be permitted as per following
 norms:-

 1. Fascia sign 

 a) The criteria for self-signage shall be included the following parameters:
  The length of the board should be equal to the width of the entrance. The
  maximum height (H) of the board should be 0.9m and the maximum width
  (B) should be 0.45m. The minimum ground clearance shall be 2.5m.

 b) No part of the signage board shall be projected beyond the top level of the   wall.

 c)  If a projection is approved at the roof level in any property, no additional
  projection can be kept beyond the approved projection, nor can the
  board be placed higher than the height of the parapet.

 d)  The length of the board shall not be exceed the width/frontage of the shop.

 e)  In case of double height openings in frontage the datum line of the sign
  shall be at 0.9 mt from the soffit of the ceiling.

 f)  One additional sign board may be permitted for such business establishment having a  
  rear, or side building face with a public entrance.

 g)  No flashing or mechanical movement graphics may be permitted.

 h)  An internally illuminated, semi-transparent board in such a manner that the
  letter, symbol or inscription on the board appears illuminated shall be
  subject to approval.

 i)  No fees / charges shall be levied for only one fascia sign of each business
  / establishment.



 j)  Owner of commercial institution, showroom, hotel, restaurant, mart,

  shopping complex located on major roads above 18.00 m or in building

  units having an area of more than 1500 sq.m., selfsignage having more than

  2.00 mt height shall be permitted with prior approval of MMC.

2.  Projected sign

 a)  Minimum ground clearance shall be 2.5m.

 b)  Maximum height of letters for horizontal alignment shall be 250

  mm. And the maximum height of words for vertical alignment shall be

  400 mm. 

 c)  The maximum height of logo for business unit advertisement shall be

  750 mm.

 d)  In no case the projected sign shall be attached to electric poles, traffic

  signs, other adjacent premises, heritage buildings, educational buildings

  and government buildings. 

 e)  The projection of the signage board outside the building shall not be more

  than 0.9 m including the frame.

 f)  The projecting sign shall be placed at right angles to the public road.\

 g)  The projecting sign shall not be mounted above the parapet or roof top.

 h)  Only one projecting sign may be installed horizontally or vertically on

  the main road wall of Building. Additional board shall be permissible and

  chargeable.

 i)  Frame material or structure shall not be made by combustible material

  and also follow the fire prevention norms / regulations.

 j)  The projecting sign shall be properly designed for all types of horizontal

  and vertical loads.





b)  If the business building/premises are owned by a single owner, the owner

 shall display only one board of business information. If there are different

 ownership or rental business units in a building, each shall display

 separate boards of their business information.

c)  In case of suspension or revocation of registered under the Shops and

 Establishment Act, the licensee shall remove the hoarding. Ordinarily, a

 30(thirty) days notice shall be given to the licensee to remove the

 advertisement in such case. However, in case of exigency. MMC reserves

 the right to remove/dismantle the advertisement without any intimation 

 to the licensee.

d)  Any of the above type of advertisement shall not exceed 25% of the

 facade area of the building.

e)  On premise advertising device in any form shall not obstruct any

 pedestrian movement (vertically and laterally), fire escape, door or

 window openings.

f)  Advertisement boards shall be non-reflective or have a non- mirror-like

 background to prevent disturbance to vehicle drivers and traffic flow.

 They shall not obstruct vision or focus.

g)  Boards shall not be placed in places where fire safety equipment installed

 in the building or not obstruct the access or exit.

h)  Advertisement boards are only for self-advertisement.

i)  All on Self signages must have the compulsory required information as

 under : Name of the trade and business, Shop/Premise number.

j)  All the signs be visually interesting and exhibit a high level of design

 quality.

k)  All On Self signages must conform to structural / architectural discipline

 of the surface / edifice / building / open areas.

l)  Material used and all On Self signages devices should be non- polluting,

 fire resistant and injury proof.

m)  No sign under any circumstances shall be supported from, hung or placed

 on other signs. Each sign should be self-supporting or fixed securely with

 the architectural structure.

n)  The advertisement board for self-signage shall be such as to maintain the

 safety of pedestrians, motorists and others.

o)  Any unsanctioned / illegal boards shall be removed by the

 Mahesana Municipal Corporation.



4. One time Vendor Registration Fees of 15000/-













 

 4.  After the lapse of 30 days notice, if deviations are still found, MMC would get the hoardings and the structure  

  demolished. The fees and all charges including security deposit, if any, would be forfeited and a suitable penalty  

  and fine may be imposed. 

 5.  Alternatively, the Municipal Commissioner may regularize the said hoarding/advertisement by charging double the  

  amount of the permission fee, license fee etc. with penalty as applicable, for the entire period of the permission. 

  The amount of penalty shall be decided by municipal commissioner from time to time.However, Municipal  

  Commissioner has full discretion to take decision in this regard.  

47.  DUTIES AND RESPONSIBILITIES OF THE LICENSE HOLDER AGENCY AND LAND / PROPERTY  

 OWNER / CONCERN PERSON 

 1.  The license holder shall ensure that the structure and the advertisement board are aesthetically designed and 

  properly maintained at all time abiding by the advertisement regulation in all respect. 

 2.  The license holder will ensure to have a valid permission and license at all times, as laid down by this policy,   

  during the currency of the license. 

 3.  It will be mandatory on the part of the agency / advertiser to display, at their cost, a civic message or any other 

  message as and when directed by MMC.  

 4.  The agency / advertiser shall be submitted the copies of paid receipt of license fees to MMC against the hoarding  

  annually to the owners. In case, the owner does not receive the same, it will be his duty to pull down the hoarding   

  & to inform MMC immediately. 

 5.  In case of termination of contract, allotment of site to some other agencies and any addition/ alternation is made in  

  the existing structure etc, the owner or lessee, sub-lessee or the occupier shall have to be communicated to MMC 

  with fresh documents failing which the owner may be liable to clear the fees. Charges etc. and will be liable for   

  illegal construction in his/her premises. 

 6.  Any changes of address, closure of business or discontinuation of Advertisement should immediately brought to 

  the notice of the authority with supporting documents. 













sq. ft. / Per

300/-Mahesana All Zone



MMC Jurdication





All zone









iii. Contact No:  (1) Landline No : ................................................................. 

 ( 2) Mobile No : .................................................................... 

f) Latitude: ..................................... , Longitude : ........................................... 

g) Height from the surface of the ground / roof below it : ................................ 

..................................................................................................................... 

3. DETAILS OF AGREEMENT BETWEEN APPLICANT AND OWNER OF LAND OR PREMISES :- 

a) Date of Agreement: ..................................................................................... 

b) Date of Commencement: ............................................................................ 

c) Date of Termination:.................................................................................... 

d) Period of agreement / contract: .................................................................. 

e) Whether renewable or not :- YES / NO 

4. Any Projection of proposed hoarding beyond the property line ? :-( Y / N ) 

5. Property tenement no.: ……………………………………………….. Any dues of property tax: ( Y / N ) 

6. Details of property tax paid receipt : .............................................. 

........................................................................................................ 



















part thereof without permission 

of Municipal Commissioner or any advertisement
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